TokenStars

Tokenize celebrities




Summary

TokenStars is the first ever project to tokenize celebrities.

o TokenStars - 15t blockchain talent management e Dtop-100 PRO-players & a young rising star
agency that allows token holders to support (with 19 WTA&ITF titles) are already on board.
celebrities and participate in their success.

e First revenue of $82,000 from advertising
e We'll hold 4 token placements in 2017: contracts Is expected in September-October.
tennis, football, poker, cybersport.

e Stars in Advisory board: No. 2 in WTA, ex-

e Tennis ACE token sale Is due 10th September. director of Octagon.

e $1.5M raised on pre-sale. o Partnerships with international sports media
(the largest Manchester United fan community;

o Top-notch team of top managers of Groupon, 250,000 active users).

Evernote, Mail.ru Group, Leo Burnett.



ACE Token sales terms

Target sales volume: $7.5M
Raised on pre-sale $1.5M
Listing on exchange: Nov. "17
Hard Cap 9900 BTC
Soft Cap $750K
Pre-sale till Sep. 9
Sale Sep 10 - Oct. 31
ACE token price 0.0001 BTC
Payment BTC, ETH

Bonuses for purchasing*:
Pre-Sale (till September 9)

Early birds (September 10-20]
1st - 3rd days of sale 40 %
4t — 6t days 30 %

7th — 10t days 20 %

Yo [o IIAIe I EIRNE bonus will be added with purchases
of 5 BTC or higher.

ISR g=Yet=1\=R4 0% extra bonushic]stal=Rils
conversion of ACE into other verticals’ tokens.

* Higher bonuses may be available if the purchase
volume exceeds $50K (contact us at
ask(@tokenstars.com)]




TokenStars solves 4 major problems of market participants

0000

Financial support Sponsorship Advertising Fan Involvement

Young players lack The agencies (IMG, Brands seek for Fans desire much

financial resources Octagon, CAA) poorly  more engaging closer interaction

~$100,000 annually attract sponsors even  advertising formats, with celebrities and

In tennis and for established as traditional formats  more Iinfluence over

football). players, and show lower returns. sports clubs and
completely neglect players.

young players.



